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Definition of Social Media

 Social media is a collection of Internet-based
communities that allow users to interact with each other
online. This includes web forums, wikis, and user-
generated content websites.

 Websites and computer programs that allow people to
communicate and share information on the internet using
a computer or mobile phone



Social Networks SitesSocial Networks Sites

 ICTs and its related aids has changed the role of information
professionals. Furthermore, ICTs has made tremendous achievement
in the shape of generating the social networks sites for exchanging the
information one end to another end. There are number of social
networks which has been launched and some of them are very much
popular throughout the globe like Facebook, Twitter, YouTube,
WeChat, Instagram, QQ, QZone, Weibo, Twitter, Tumblr,
Telegram, Baidu Tieba, LinkedIn, LINE, Snapchat, Pinterest,
Viber etc. Social media helps the library professionals to make things
easy for them and for their readers to increase their capacity to build
good relationships among library staff and library users. Social media
like Facebook helps the library professionals to create an account to
promote their library sources and services. Facebook provides
platforms to market their sources and service effectively and
efficiently.



Source: https://www.smartinsights.com/socialSource: https://www.smartinsights.com/social--mediamedia--marketing/socialmarketing/social--mediamedia--strategy/newstrategy/new--globalglobal--socialsocial--mediamedia--research.research.

https://www.smartinsights.com/socialSource:
https://www.smartinsights.com/social--mediamedia--marketing/socialmarketing/social--mediamedia--strategy/newstrategy/new--globalglobal--socialsocial--mediamedia--research.research.


 Twitter is playing a vital role in the promotion of library
sources and services. Today in the modern age of ICTs the
social media is the cheapest source for marketing the library
sources and services. Additionally, Social media have a
different aspect to share news and views about the library,
communicate different events and create an environment
for effective service to their library users addressed
Facebook is the best tool to promote library sources and
services and provides a platform to market library sources
and services with low expenditures. Furthermore, Facebook
helps the library staff to advertise their product and
maximize the use of their sources and services to the
potential users



Research VisibilityResearch Visibility

 The research visibility by definition is the Process of making the
research findings visible to the scholarly community using
Academic Social Networking Sites (ASNS). Journal
publications, papers in conference proceedings, preprints, books
and book chapters, video lectures, research data, video,
presentations and posters etc are all evidence of research
activities. Giving the resources accessible in the public platforms
enhances the visibility, preserve the output and make them
available for future use. Research visibility improves the citation
impact.





Publication StrategiesPublication Strategies

 Quality publications are result of hardwork, dedication
and quality time spent on a particular research question
to find solution.



.Post Publication Strategies.Post Publication Strategies

 Publishing a quality paper in a highly impact factor journal cannot 
always guarantee that the publication can attract high citations. 
There are some useful research publication online platforms like 
Linkedin, Researchgate, Pinterest, Twitter, Instagram, Facebook 
which are helpful in showcasing and disseminating the scholarly 
publications for its optimal visibility and enhancing the chances of 
collaboration and citation.



Research and Publication Marketing ToolsResearch and Publication Marketing Tools
 There are many research tools or publication marketing tools which

are helpful in showcasing and disseminating the scholarly
publications of a researcher for its optimal visibility and also to have a
collaboration network.

 ORCID, Researcher ID, Google Scholar Citation Profile, Publons
Profile, Microsoft Academic Search Profile, Vidwan, IRINS,
International Standard Name Identifier (ISNI) are some of the
platforms for such initiatives. There are many such similar researchers
profile platforms where a researcher or author can register himself
and enhance the visibility of scientific output to the community.



ORCHIDORCHID



Research IDResearch ID



Google ScholarGoogle Scholar



PublonsPublons ProfileProfile



Microsoft Microsoft 
Academic SearchAcademic Search



IRINSIRINS



VIDWANVIDWAN



ISNIISNI



Academic Social Networking SitesAcademic Social Networking Sites

Social network and professional connections are very much important in all human
endeavors including academic activities which can enhance the opportunity of
sharing and collaborating. A researcher can gain feedback and comments from other
peers, as well as expand their networks to enhance research visibility and citation
impact. There are many such platforms are available in both free and fee viz.,
Academia.edu, ResearchGate, Penprofile, MyScienceWork, LinkedIn, Twitter,
Facebook etc.



Role of LibrariesRole of Libraries
 Libraries have to play a pivotal role in providing valuable

assistance to the academic and research community in
promoting the various publication marketing tools which are
acting as the walking aid to improve the visibility and
collaborative networks. Conducting research oriented seminars,
workshops, training activities helps the academics to identify
the research gap and deal with relevant topics. Methods and
techniques to write research proposals, manuscript writing,
research methodologies etc need to be arranged.



 Libraries can provide awareness to the researchers and academics on
tools like Google Trends, Google Adwords etc to enable them to choose
right keywords for the contents they write, so that the chances of
searching, retrieving and catching the attention of readers will be high.
Matters related to quality journals, predatory publications, impact
factors, open access publishing, open repositories need to be advocated
to the academic community



 Libraries play a major role in imparting awareness about such academic
social networking sites and its advantages and benefits. Also need to
assist and advocate the academicians to create collaborative mechanisms
using online tools, platforms for exchanging ideas, discovery platforms
and interaction, and how to stay up to date with the latest developments
in their field. Further awareness programs and hands on training
programs also enable them to utilize it effectively. Creating and
maintaining blog can effectively contribute to showcase research
activities.

 Libraries can play a major role in educating the academics on different
blogging tools and online magazines. Libraries have to play a key role in
promoting the usage of self archiving tools which are helpful in
showcasing the published intellectual output of an individual.
Institutional repositories can be used to preserve the academic research
output permanently and effectively.



 Libraries are playing a key role in handling various tools and
techniques that can promote the research findings thereby
maximize the research impact and visibility among the
academics which can successively lead to have a network of
potential researchers.

Academic Social Networking Sites, Online Reference
Management Tools, Blogging and Online Magazines,
Personal or Institutional Websites and Open Repository
System in detail which are supportive in disseminating the
scholarly publication for its optimal visibility.



SOCIAL MEDIA SITESSOCIAL MEDIA SITES





FACEBOOKFACEBOOK
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TWITTERTWITTER



PINTERESTPINTEREST
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SOCIAL NETWORKSSOCIAL NETWORKS



Research VisibilityResearch Visibility

VIDWAN

GOOGLE SCHOLAR

LINKEDIN

RESEARCH GATE 



VIDWANVIDWAN

 VIDWAN is the premier database of profiles of scientists /
researchers and other faculty members working at leading
academic institutions and other R & D organisation involved in
teaching and research in India.

 It provides important information about expert's background,
contact address, experience, scholarly publications, skills and
accomplishments, researcher identity, etc.



GOOGLE SCHOLARGOOGLE SCHOLAR

 Google Scholar is a freely accessible web search engine that
indexes the full text or metadata of scholarly literature across an
array of publishing formats and disciplines. Released in beta in
November 2004, the Google Scholar index includes peer-
reviewed online academic journals and books, conference
papers, theses and dissertations, preprints, abstracts, technical
reports, and other scholarly literature, including court
opinions and patents.



LinkedInLinkedIn

 LinkedIn is an American business and employment-oriented
online service that operates via websites and mobile apps.
Launched on May 5, 2003, the platform is primarily used for
professional networking and career development, and allows job
seekers to post their CVs and employers to post jobs. From 2015
most of the company's revenue came from selling access to
information about its members to recruiters and sales
professionals. Since December 2016, it has been a wholly owned
subsidiary of Microsoft. As of February 2022, LinkedIn has 830+
million registered members from over 200 countries and
territories.



ResearchGateResearchGate

 ResearchGate is a European commercial social networking site
for scientists and researchers to share papers, ask and answer
questions, and find collaborators. According to a 2014 study
by Nature and a 2016 article in Times Higher Education, it is the
largest academic social network in terms of active users, although
other services have more registered users, and a 2015–2016
survey suggests that almost as many academics have Google
Scholar profiles



ZOOMZOOM



YOUTUBEYOUTUBE
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